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1 Percentage of clients who ranked item as either a 4 (important) or 5 (very important) 
2 Percentage of clients who ranked item as either a 4 (important) or 5 (very important) 
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Amount Female Clients Spend on Bath Remodeling Project
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Amount Female Clients Spend on Typical Kitchen Remodel Project
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Female Clients: Kitchen Preferences
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Female Clients: Bath Preferences
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Female Clients: Buying Preferences for Countertops
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Female Clients: Desire to Purchase Ecologically-Friendly Products
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Female Clients: Purchases of Eco-friendly Products
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Female Clients: Motivating Factors for Purchasing Eco-friendly Products
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