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HOW TO TURN CONTENT INTO CUSTOMERS

By the time customers realize they must hand over 
some cash, they’re already been sold on the product. 
And, it’s all accomplished through content marketing 
— engaging consumers with relevant content, and 
then pushing them through the sales process.

Kleber & Associates | Building Materials Marketing + Communications

CONTENT MARKETING CAN BOOST WEBSITE TRAFFIC FOR BUILDING PRODUCTS
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The concept behind content marketing is relatively easy to grasp. By producing and 
publishing content that has value, you will engage with potential customers on a 

level above and beyond simple advertising or direct marketing.

LET’S START A DISCUSSION TODAY ON HOW TAKE ADVANTAGE OF THIS 
OPPORTUNITY TO JUMP START YOUR CONTENT MARKETING.

Steve Kleber | 770.518.1000 x203
skleber@kleberandassociates.com
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